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Promoter Survey: Culture, Wellbeing and Economics: 
A rural touring story

You are invited to take part in this research study led by the Centre for Cultural and Media Policy Studies, at the University of Warwick and in partnership with National Rural Touring Forum (NRTF). ​​​If you are part of a promoter group, please fill the survey in as an individual instead of presenting the views of your promoter group. For key information about this study please refer to the Participant Information Leaflet. This survey is divided into three sections:   

· Section 1 focuses on information about you and your role;
· Section 2 is about your experience and motivations;
· Section 3 gathers your insights and inputs on community impacts of touring.  

Note: By rural and community touring, we mean working with a local touring scheme or arts organisation to host professional live events, like theatre, music and dance, in your community venue(s).     

For any further queries please contact the following email: touringresearch@warwick.ac.uk  

By ticking the box:  
· You confirm that you have read and understood the information sheet for this study and that your participation is entirely voluntary.
· You understand that you may request the withdrawal of your data up to four weeks after data collection. 
· You consent to the use of anonymised verbatim quotations and agree for your anonymised data to be used in future research.  

☐ I agree to take part in the study.  
Section 1: About You

Q1. Please provide the following information. 
· What touring scheme(s) are you a part of?  
Click here to enter text.

· What are the postcodes of your main venue(s) where you promote touring events?  
 Click here to enter text.



Q2. How many years have you been involved in actively supporting touring within your community?  
Include both voluntary and paid

Click here to enter text.




Q3. Which of these roles do you play in hosting touring events in your community?   
☐ Promoter  
☐ Programmer  
☐ Events manager 
☐ Committee member  
☐ Venue volunteer  
☐ Other (please specify)  Click here to enter text.



Q4. Is your role: 
☐ Paid  
☐ Voluntary 
☐ Other (please specify) Click here to enter text. 


Q5. What type of venue(s) are you associated with?  
Select all that apply
☐ Village Hall  
☐ Library   
☐ Church  
☐ School   
☐ Arts Centre  
☐ Community Centre  
☐ Pub   
☐ Other (please specify): Click here to enter text. 


Q6. Please rate your agreement or disagreement with the following statement: 
Touring is important because: 

	
	Strongly disagree 
	Somewhat disagree 
	Neither agree nor disagree 
	Somewhat agree 
	Strongly agree 

	It brings local people together  
	☐
	☐
	☐
	☐
	☐

	It enables local economic development / regeneration 
	☐
	☐
	☐
	☐
	☐

	It creates equitable opportunities for the arts 
	☐
	☐
	☐
	☐
	☐

	It creates a sense of belonging to the place  
	☐
	☐
	☐
	☐
	☐

	It contributes to individual wellbeing
	☐
	☐
	☐
	☐
	☐

	It strengthens community bonds 
	☐
	☐
	☐
	☐
	☐




Q7. Please provide the following information.   
Q7 a. Which age group do you belong to?

☐ 18-29 	☐ 30-39 	☐ 40-49 	☐ 50-59 	☐ 60-69 	☐ 70-79 	☐ 80+ ☐ Prefer not to say

Q7 b. What is your gender? ☐ Male	☐ Female	☐ Non-binary / third gender	☐ Prefer not to say   

Section 2: Your Promoter Experience and Motivations

Q8. Including yourself, how many active promoters and/or volunteers are currently in your team?  
Please include everyone involved from box office to tech support, set-up, planning, promotion, programming, etc.

Click here to enter text.



Q9. In your words, what is the most rewarding and/or favourite aspect about being a touring promoter or volunteer? 

Click here to enter text.




Q10. What are your reasons for becoming a touring promoter or volunteer?  
Please complete the following statement. Select all that apply.      

Because...
☐ I love arts and culture. 
☐ I want to provide access to quality entertainment for my community.  
☐ it keeps me busy and active.  
☐ it is a way of socialising and meeting people.  
☐ I have relevant skills, knowledge or community links.   
☐ I want to be a leader in my community.  
☐ it benefits the economic life of my community.  
☐ Other (please specify):  Click here to enter text.




Q10 a. If relevant, please elaborate on your motivations? 

Click here to enter text.




Q11. What are the main challenges you face as a promoter or volunteer?  
Select all that apply 
☐ Change in promoter leadership.  
☐ Low volunteer numbers / recruitment. 
☐ Low tickets income or sales. 
☐ High workload and stress related to promoting.  
☐ Lack of venue maintenance or support.  
☐ Marketing and communicating events.  
☐ Logistical challenges with schemes (evaluation or programming). 
☐ Other (please specify)  Click here to enter text.



Q12. Have any of these challenges made you reconsider whether you want to continue your role as a promoter or volunteer?   
☐ Yes   
☐ No   
☐ Maybe  


Q13. Besides buying tickets, are there any other opportunities / occasions when attendees at your touring events spend additional money? 
Please tick all that apply

☐ Sale of food and drink by promoting group/event venue (before, in the intervals or after the performance(s)).  
☐ Sale of food and drink at pubs / local establishment near your venue.  
☐ Sale of tickets or passes to future events and activities. 
☐ Sale of raffle tickets or other fundraising.  
☐ Sale of handmade crafts or local produce. 
☐ Travel related spends.  
☐ None
☐ Other (please specify) Click here to enter text.


Q13 a. If possible, please share your best estimate of average additional spend by an audience member on the day of the touring event.

Click here to enter text.


Q14. If the main venue(s) you work with has been renovated in the past 5 years, or if there are plans for renovation in the future, please tell us who funded the renovations and how much they contributed. 
Please include spend on renovation or equipment purchase, and if possible, include a value.

Click here to enter text.




Q15. If you are involved in any partnerships or collaborations locally as part of your touring role, please describe these and the impacts they are having. 
For example, With GP surgeries, other local authorities' provisions, local rural development bodies, etc.

Click here to enter text.


Section 3: Your Input

Q16 a. Do you feel there are any impacts of touring on the wellbeing of your community? If yes, please expand. 

Click here to enter text.




Q16 b. Do you feel there are any impacts of touring on the economy of your community? If yes, please expand. 

Click here to enter text.




Q17. Would any of these areas support rural touring in your community and enhance its impacts?   
Please rate your agreement or disagreement with the following.    
	
	Yes
	Maybe
	No

	
	Funding security for your community  
	☐
	☐
	☐

	
	Volunteers / better recruitment 
	☐
	☐
	☐

	
	Training support (i.e. workshops or online training)  
	☐
	☐
	☐

	
	Community engagement support (i.e. social media) 
	☐
	☐
	☐

	
	Organisational / logistical / administrative support 
	☐
	☐
	☐

	
	Additional venues or better venue facilities 
	☐
	☐
	☐





Q18. Please share any additional ideas or comments on how rural touring can be better supported or have a greater impact on your community?   

Click here to enter text.




Q19. Please share with us your first memory of being recruited to be part of rural and community touring.

Click here to enter text.







Q20. To understand the impact of rural touring on local communities we are looking to speak to a selected group of promoters. Would you be happy to take part in an interview to discuss your experience in more detail? his will take no longer than 30 minutes and can be done over the phone or in person based on your preference.     

Note: Promoters who take part in the interviews will be offered a £25 Amazon gift card as a donation towards either themselves or their venue(s) in appreciation of their additional time spent as part of the research.

☐ Yes, I would like to take part.  
☐ Sorry, I am not able to take part in further research.  



Q20 a. If yes, please include your email address and/or phone number.  
If you responded Yes to Q20, please respond to the following question. 

Click here to enter text.




For any further queries please contact the following email: touringresearch@warwick.ac.uk

We thank you for your time spent taking this survey.

 Compulsory
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